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This presentation may contain forward-looking statements under the Private Securities Litigation Reform 

Act of 1995, as amended. These statements involve known and unknown risks, uncertainties and other 

factors which may cause our actual results, performance or achievements to be materially different from 

any future results, performances or achievements expressed or implied by the forward-looking 

statements. These risks and uncertainties include, but are not limited to, the factors described in the 

section captioned ñRisk Factorsò in our latest Annual Report on Form 10-K.  In some cases, you can 

identify forward-looking statements by terms such as ñanticipates,ò ñbelieves,ò ñcould,ò ñestimates,ò 

ñexpects,ò ñintends,ò ñmay,ò ñplans,ò ñpotential,ò ñpredicts,ò ñprojects,ò ñshould,ò ñwouldò and similar 

expressions intended to identify forward-looking statements. Forward-looking statements reflect our 

current views with respect to future events and are based on assumptions and subject to risks and 

uncertainties. Given these uncertainties, you should not place undue reliance on these forward-looking 

statements. These forward-looking statements include, among other things, statements relating to: our 

expectations regarding growth in the motor sports market; our expectation regarding increasing demand 

for protective equipment used in the motor sports market; belief that we will be able to effectively 

compete with our competitors and increase our market share; our expectations with respect to increased 

revenue growth and our ability to achieve profitability resulting from increases in our production volumes; 

and our future business development, results of operations and financial condition. Forward-looking 

statements also represent our estimates and assumptions only as of the date of this presentation. You 

should read this presentation and the documents that we reference herein with the understanding that 

our actual future results may be materially different from what we expect.  Except as required by law, we 

assume no obligation to update any forward-looking statements publicly, or to update the reasons actual 

results could differ materially from those anticipated in any forward-looking statements, even if new 

information becomes available in the future. 
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OUR MISSION & STRATEGY 

Mission is to extend our unique lab-tested and athlete-trusted performance 

and protective gear to more sports and to more athletes globally. 

At Leattôs core is a passion to save lives! We are driven to protect the bodies 

and futures of athletes ï professional and amateur. 
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OUR MISSION & STRATEGY 

ÁTrauma can affect virtually 

every part of an athleteôs body. 

ÁWe started with protecting 

necks; we will remain 

technology and market leader. 

ÁProduct line extended to  

protect more body areas. 

ÁGoal is to protect 
ÅHeads, backs, chests.  

ÅFlanks, torsos, elbows. 

ÅKnees, limbs, wrists. 

ÅOther vulnerable body parts. 
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OUR MISSION & STRATEGY 

ÁStarted with protecting 

helmeted participants in 

offroad motorsports. 

ÁNow protecting downhill and 

BMX bicycle riders. 

ÁGoal 
ÅProtect more athletes in wide 

range of sports with multiple 

product lines. 

ÁPlan 
ÅContinue to develop innovative, 

cutting edge products. 

ÅMove into high velocity winter 

and team sports. 

ÅAddress broader range of 

bicycle and other popular 

helmeted sports. 
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TECHNOLOGY ï OUR R&D PROCESS 

Tested in our lab. Proven in action. Trusted by athletes 

 
ÁProduct development begins with 

consumer and professional athlete 

insights into requirements. 

ÁInsights presented to our bio-medical 

engineers and designers dedicated to 

developing revolutionary products. 

ÁWe use 3 dimensional design and 

simulation software to ensure optimal 

performance and protection. 

 ÁDesigners work closely with manufacturers and material experts to develop 

products that are bio-medically proven for safety and enhanced performance. 

ÁCritical to process is testing of products in our lab and in action by our athletes. 

ÁWe protect our core innovations with a wide range of patents and trademarks. 
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ÁProducts manufactured in third-party production plants in China. 

ÁWe contract with third-party quality management companies to inspect 

products to ensure finished products meet our stringent quality standards. 

ÁQuality management staff visits manufacturers continuously to ensure quality 

assurance processes applied at all stages of production process. 

ÁCurrent neck brace production partner has capacity to produce in excess of 

120,000 braces per annum and can expand capacity if required. 

MANUFACTURING & QUALITY ASSURANCE 
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ÁProduct distribution  

ÅSouth Africa: Leatt SA - Directly to dealers. 

ÅUSA: Leatt USA ï Directly to dealers with capacity to sell additional product lines. 

ÅROW: Network of 60 third-party distributors.  

Á~5,000 motorcycle and apparel dealers in USA, 150 in South Africa. 

ÁBicycle-specific distributors around the world have been added. 

ÁLeatt USA originally sold bicycle braces through third-party distributor to 

create footprint in market.   

ÁIn Q1 2013, decided to sell directly to USA bicycle dealers. 

Å~ 4,000 bicycle dealers in USA. 

ÁWill broaden distribution channels as new product categories introduced. 

ÁLeatt products were once only sold in motorcycle and bike shops, goal is 

to sell products in large sporting-goods and department stores. 

 

 

GLOBAL DISTRIBUTION NETWORK 
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OUR PRODUCTS 

The Leatt Neck Brace ï Flagship product  

Á Revolutionary, award winning 

 

 

ÁDeveloped in our lab in Cape Town, South 

Africa, tested by BMW Munich. 

ÁEstablished Leatt as global brand respected 

for innovation, safety and quality. 

Á>500,000 units sold worldwide to date. 

ÁRevenue of >$93 million from brace sales 

worldwide since inception. 

ÁRemains technological and market leader 

with estimated 69% worldwide market share. 

 

June 2013 

8 



© 2004 - 2013 Leatt Corporation  |  www.leatt.com 

OUR PRODUCTS 
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ÁHard Shell Body Armor range  

launched in late 2010 with introduction 

of Leatt Adventure Chest Protector 

ÅAwarded a 10/10 score in a product 

evaluation by Motorcrossgear.com. 

ÁSubsequently introduced full upper 

trunk protectors, knee and elbow 

protectors. 

ÅPro, junior and lite versions.  

ÅChest Protector Pro Lite awarded     

product of the year by TWMX in 2012. 

ÁReleased the revolutionary 3DF                

(3 Dimensional Foam) line in Q4 2012 

ÅSoft protection plus base layer 

protection, pre-cooling and cooling. 

9 
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OUR PRODUCTS 

Leatt Body Armour ï Sales Growth 

ÁAward winning Body Armor products well 

accepted since late 2010 introduction. 

ÅTrusted by athletes for Leatt quality, 

innovation and safety. 

Á>100 000 units of Leatt Body Armor sold 

since introduction. 

Á148% volume growth in 2012. 

Á131% revenue growth in 2012. 

Á>$6.2 revenue from Leatt Body Armor 

products since introduction. 
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PRODUCT DEVELOPMENT 
NEW PRODUCT INITIATIVES PLANNED AND ALREADY UNDERWAY 

Leatt Neck Braces ï New Chasis 5.5 & 5.5 Junior Range 

ÁThe Leatt Five.Five Neck Brace features 

new chasis design that addresses 

customer, athlete and engineer input. 

ÅFeatures new helmet rim striking platform 

with improved helmet side clearance. 

ÅFive.Five features on board sliding front, 

rear and thoracic sizing adjustment that 

ensures perfect fit. 

ÁFive.Five will come in a GPX and DBX 

as well as a kids and junior version. 
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PRODUCT DEVELOPMENT 
NEW PRODUCT INITIATIVES PLANNED AND ALREADY UNDERWAY 
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ÁLeattôs new premium Hard Shell 

protector offers maximum protection 

with full flank protection. 

ÁVented protection material, articulating 

design and new pop up mechanism  

ensures performance. 

ÁLeattôs new Airfit premium soft 

protection line features 3DF Airfit 

impact foam that is ultra vented and 

20% lighter than 3DF. 

ÁThe elastic weight belt, 3D design and 

weight ensures comfort. 

Leatt Body Armor ï New Hard Shell 5.5 & 3DF Airfit Range 
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